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I’m Kristine. I’m a wedding planner & designer and founder of Simply 
Charming Socials. After a few years of producing fashion events in NYC, 
I coordinated a wedding by chance and fell absolutely in love. Let’s talk 
more about that over coffee sometime. Fast forward to today: I own 
one of the Southeast’s premier wedding planning companies, servicing 

engaged couples that are getting married in the heart Atlanta and beyond. I combine a completely 
customized planning process with a curated team of wedding professionals and my no-nonsense 
approach to all of the ups and downs an engagement has to offer. See, with a wedding comes 
expectations, etiquette, old school ways and new school rules, lots of emotion, an inevitable dash 
of drama, and all the #hearteyes a girl can stand. 

Since 2010, I have helped over one hundred couples plan the most memorable day of their lives 
by highlighting their love stories, keeping up with all of the logistics, navigating through the rules 
of etiquette, sneaking in a few surprises, and producing the ultimate wedding day for them and 
their guests. My work has been featured in some of the most prominent wedding publications 
such as Martha Stewart Weddings, Southern Weddings, and The Knot and I am a frequent expert 
contributor to BRIDES. 

My tailored services have allowed me to work one-on-one with the loveliest clientele, planning 
and designing their weddings from Yes! to I do! There are countless frequently asked questions 
that ultimately arise, and as overwhelming as the process can be, I wanted the find a way to cut 
through all the noise and provide straightforward, helpful answers to engaged couples everywhere. 
This is Charm School: Extra Credit, FREE 7 Days of Tips & Advice for the Newly Engaged. 

letter  from  the

the budget talk

Whether parents, pseudo-parents, friends, or 
you two are funding a wedding, someone or 
a combination of all needs to determine how 
much the budget will be. Sit down in person (if 
possible) in a peaceful, cheerful setting, and get 
down to brass tacks. Be clear and polite about 
your intention - deciding on an overall budget 
range. Typically, someone has a ballpark figure 
in mind, but if not, there are ways to get there. 

01. HAVE AN HONEST 
CONVERSATION

Talk about your most important things. All 
of you. List out your must-haves like a great 
photographer, a lush bouquet, a fantastic menu. 
Your fiance may care tons about the band, but 
not so much about the cake. Dad may inquire 
about the open bar. Mom may be excited about 
the dress. Dream out loud as a big group. You’ll 
get an idea of everyone’s priorities from day one. 

02.DISCUSS THE  
WISH LIST

how to have the talk

don’t forget to budget for… 

If parents are involved (and paying) hear them out on their expectations 
and wishes. This is your day, but it’s important to have an open dialogue 
about everyone’s thoughts. 

This is important. Whether you have 20 mouths to feed or 200 is going 
to show you how far your dollars can really stretch. Try not to get too 
off track, so if you haven’t talked about guest list yet, jot down some 
initial notes and keep your eye on the prize, in this case, money. 

03. 04.PUT IT ALL  
ON THE TABLE

TALK ABOUT  
GUEST LIST

Planners like myself can also help manage your budget, navigate through 
each and every vendor category with you to ensure your money is best spent 
on what you are hoping for, and provide alternatives or more creative options 
to stretch your dollars. If you cannot hire a planner, do your research on what 
the things you like cost. Shop around. Get quotes. Ask for referrals. Do your 
due diligence. Going with the first quote or sticking to a “preferred vendor” 
list from your venue isn’t going to make the best use of your budget. 

07. GET  
EDUCATED  

Nobody likes to talk about money. Try to keep the convo light and positive. 
You are coming together to help plan a joyful celebration. Hopefully after this 
talk, you’ll be filled with relief. And if things get a little tense or heated, just 
remain calm, be polite, and focus on the love. 

08.STAY  
POSITIVE  

Unlimited budgets are rare and not really real. I’ve seen wedding budgets 
from 4-figures to 6-figures, and we’ve all seen enough reality tv to know that 
they can exceed even that. Everyone has a bottom line, so be understanding, 
even if you’re disappointed by the number you decide on or the amount 
you’re gifted. Know that there are many creative and practical ways to create 
a beautiful and memorable wedding with a realistic budget. 

05. BE REALISTIC & 
UNDERSTANDING

I find that parents and couples feel a little better shelling out the dough 
when they know what the money is going toward. If family wants to 
be involved, let them in any way you feel comfortable. Be thorough in 
explaining quotes and proposals and, better yet, hire a wedding planner 
to help find you the best wedding professionals and options to suit your 
budget. 

06.WORK  
TOGETHER 
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CLICK HERE TO LEARN SOME OF OUR FAVORITE  

MONEY-SAVING FLORAL TIPS

One of the most emotional and stressful parts of planning a wedding can be determining  
the overall wedding budget, but with these steps, you can land on a target number,  

manage expectations, and go forth into planning with a financial plan. 

Alterations  
& Tailoring

Rain Plan Tent Gifts for Parents

Beauty Trials Marriage License Wedding Night Accommodations

Vendor Meals
Coffee & Tea 

Service
Gratuity

Sale Tax & 
Service FeesPostage Lighting Draping Staging

the  
nitty  
gritty

REGARDING  
BUDGET %s 

 
You’ll find endless examples on the web 
of budget breakdowns that cite average 

percentages per item. 20% for this, 5% for that. 
Though these charts can be helpful in giving 

you an idea of the ratio of costs, keep in mind 
that your budget may look very different from 

the examples you find. There can be a huge 
price difference between a band and a DJ, a 

tented outdoor reception and a ballroom venue, 
an intricate wedding cake and a dessert bar. 

Personal preferences, wishlists, and the endless 
options tend to skew the budget, so start with 

your wishlist and take it from there. Keep in 
mind: your most expensive costs are typically 

food & beverage related. 

COST  
PER HEAD 

Gone are the days when almost every wedding 
was at an all-inclusive venue, country club, 
or wedding hall, where you chose from a 
list options and were handed an estimate 

with a “cost per head.” Though many resorts 
and hotels (and some venues) still present 
proposals this way, more likely you’ll see 
a bottom line number. Be careful when 

comparing two estimates by dividing by guest 
count only; one proposal may include rentals 
and linens while the other just lists food and 
beverage. While many people like to see a 

number per guest (especially parents), only 
compare that figure if you are sure the same 

items are included in each estimate. 

PROPOSAL ACQUISITION & 
CONTRACT NEGOTIATION 

Two services that are at the core of wedding 
planning, gathering quotes and comparing 

and contrasting options are some of the 
ways we save our clients money. If you 

don’t have a wedding planner to do some 
of the leg work for you or provide you with 
a short list of choices, do your homework! 

Researching vendors, asking questions, 
and obtaining quotes will take some time, 
but you’ll have a much more well-rounded 
picture of where you can best spend your 

wedding dollars. If you’re interested in some 
assistance with proposal acquisition, contract 

negotiation, and budget management,  
reach out! I’d love to chat. 
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